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inWEnt—Capacity Building
International, Germany, is a
non-profit organization with
worldwide operations
dedicated to human resource
development, advanced

training, and dialogue. Its capacity building programs are
directed at experts and executives from politics,
administration, the business community, and civil society.
It is commissioned by the German federal government to
assist with the implementation of the Millennium
Development Goals of the United Nations. In addition, it
provides the German business sector with support for
public private partnership projects. Through exchange
programs, InWEnt also offers young people from Germany
the opportunity to gain professional experience abroad.
http://www.inwent.org/

SCOJO FOUNDATION is a
social enterprise that takes
a market-based approach to
the distribution of reading
glasses, an essential an
affordable product that is
currently not available to

the rural poor of the developing world. Scojo Foundation
creates local, permanent, and financially viable systems to
solve this global market failure.
www.scojofoundation.org

THE BLENDED VALUE
PROPOSITION states that all
organizations, whether for-
profit or not, create value that
consists of economic, social
and environmental value
components—and that

investors (whether market-rate, charitable or some mix of
the two) simultaneously generate all three forms of value
through providing capital to organizations. The outcome of
all this activity is value creation and that value is itself non-
divisible and, therefore, a blend of these three elements.
www.blendedvalue.org

EQUILIBRIUM CAPITAL
GROUP, LLC is an investment
firm committed to funding
and growing leading
companies in the area of
sustainability. The company
plans to invest in privately

held, growth-stage companies with an emphasis on: Green

Building, Resource Efficiency (Energy and Water), Reuse
and Recycling, Carbon Management, Healthy Consumer
Lifestyles.
http://eq-cap.com

THE CENTER FOR
SUSTAINABLE GLOBAL
ENTERPRISE views solutions
to environmental and social
problems as business
opportunities, not a cost of
doing business. We frame the

solutions to these complex issues as new business growth
rooted in innovation and enterprise development. We
maintain a global network engaged in collaborative research
and field work focused on strategy formulation and
implementation in two domains: sustainable innovation
and base of the pyramid enterprise development.
www.johnson.cornell.edu

ASHOKA strives to shape a
global, entrepreneurial,
competitive citizen sector: one
that allows social
entrepreneurs to thrive and
enables the world’s citizens to
think and act as changemakers.

Ashoka envisions a world where Everyone is a
Changemaker: a world that responds quickly and
effectively to social challenges, and where each individual
has the freedom, confidence and societal support to
address any social problem and drive change.
www.ashoka.org

The EGADE graduate
business school of
Mexico’s Monterrey Tec
Institute has convened a
multi-disciplinary team
of investigators and

industrial experts to identify and develop opportunities
Base of the Pyramid (BOP) markets.
www.itesm.edu

GREENBIZ.COM is the leading online news and informa-
tion resource on how to align environmental responsibili-
ty with business success. It offers more than 8,000
resources, including daily news and feature stories,
reports, checklists, case studies, and links to organiza-
tions, technical assistance programs, government
agencies, and recognition programs. Its free e-newsletter.
www.greenerworldmedia.com
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BUSINESS SOLUTIONS FOR THE
GLOBAL POOR: CREATING SOCIAL
AND ECONOMIC VALUE,
Rangan, V. Kasturi, John A. Quelch,
Gustavo Herrero, and Brooke Barton,
John Wiley & Sons, Inc., 2007.
Based on research presented at The
Harvard Business School’s first-ever
conference on business approaches

to poverty alleviation, Business Solutions for the Global Poor
brings together perspectives from leading academics and
corporate, non-profit and public sector managers. The
contributors draw on practical and dynamic how-to
insights from leading BOP ventures from more than
twenty countries world-wide. This important volume
reflects poverty’s multi-faceted nature and a broad range
of actors—multinational and local businesses,
entrepreneurs, civil society organizations and
governments—that play a role in its alleviation.

THE NEXT 4 BILLION: MARKET
SIZE AND BUSINESS STRATEGY
AT THE BASE OF THE PYRAMID,
The International Finance Corporation
and World Resources Institute, 2007.
This report, based on unique access
to the household income and
consumption surveys of developing
and transition countries, offers a new

perspective on low-income communities worldwide.
Drawing on income data from 110 countries and
standardized expenditure data from 36 countries across the
globe, The Next 4 Billion is an important first look at the
market opportunity at the BOP. The analysis for the first
time provides a quantitative assessment and
characterization of BOP markets, by country and sector.

BUSINESS ENGAGEMENT FOR
GOVERNANCE, InWEnt gGmbH,
Capacity International, Germany,
World Bank Institute, 2008.
The 12th International Business
Forum (IBF), organized by InWEnt-
Capacity Building International and
by the World Bank Institute, brought
together over 300 participants from
the private sector, government, civil

society and multilateral agencies worldwide to debate
business engagement for improved governance in relation
to today's pressing global challenges. Under the
overarching theme of the Millennium Development Goals
(MDGs) the 12th Forum dealt in more depth with two

issues high on the international development agenda:
climate change and corruption. The report includes
background analysis of the issues discussed during the
Forum, viewpoints of the plenary session experts and
working group participants as well as extracts from the
blog which provided regular Forum updates.

INCLUSIVE BUSINESS: PROFITABLE
BUSINESS FOR SUCCESSFUL
DEVELOPMENT, World Business
Council for Sustainable Development
(WBCSD) and SNV Netherlands
Development Organization, 2008.
The Alliance between SNV and the
WBCSD gave birth to a new way to
overcome poverty: Inclusive Business.
Find out how the model works and its

first success stories in Latin America.

BUILDING LINKAGES FOR
COMPETITIVE AND RESPONSIBLE
ENTREPRENEURSHIP: INNOVATIVE
PARTNERSHIPS TO FOSTER SMALL
ENTERPRISE, PROMOTE ECONOMIC
GROWTH AND REDUCE POVERTY
IN DEVELOPING COUNTRIES,
Jane Nelson, 2007.
Improving the access of small

enterprises to finance, skills, technology, information,
responsible business practices, legal rights, and markets
is critical to economic growth and therefore to poverty
alleviation. This report analyses different models of
public-private partnership and collective corporate action
that support competitive and responsible small enterprise
development, making recommendations for increasing
their scale and effectiveness.

OUTSIDERS?, Inter-American
Development Bank, 2007.
Who are the millions of people in
Latin America and the Caribbean
who have suffered economic and
social exclusion? How do factors
such as gender and race influence
exclusion? Why is inequality
growing? These and many other
questions are answered in the IDB's

2008 Report on Economic and Social Progress, which
offers a detailed description of new forms of exclusion in
the region and the danger they present to social cohesion
and democracy.
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CAPITALISM AT THE CROSSROADS,
Stuart L. Hart, Wharton School Publishing,
2 edition (July 28, 2007).
The global context for business
continues to change at an
unprecedented rate, and Stuart Hart
has effectively captured important
insights into the nature of this
contextual shift in this updated edition

of Capitalism at the Crossroads.

DOING BUSINESS WITH
THE POOR—A FIELD GUIDE,
World Business Council for Sustainable
Development, 2004.
This report applies some basic
business questions to SL business
projects. It shows how leading
companies are answering them and

innovating to overcome the barriers to doing business in this
new territory. Questions include: What are the motivations?
Do we understand the real needs of the markets? Do we have
the right product/service to offer? How do we finance the
investment? How do we ensure that there is demand for our
product/service? How do we ensure that our customers can
afford it? How do we reach our customers? How do we collect
revenues? And how do we scale up or replicate?

EXPANDING ECONOMIC
OPPORTUNITY: THE ROLE OF
LARGE FIRMS, Beth Jenkins, 2007.
As Milton Friedman might say, “the
business of business is business”—
and this is exactly what gives firms
the capability and credibility to
expand economic opportunity in
developing countries. This report,

drawing on the results of eight industry-specific reports in
the same series, identifies four key strategies companies
use to expand economic opportunity: creating inclusive
business models, developing human capital, building
institutional capacity, and shaping public policy.

THE EXECUTIVE, Egyptian Institute
of Directors, 2008.
“The Executive” is a quarterly business
magazine issued by the Egyptian
Institute of Directors (EIoD). The EIoD
is an affiliated entity in the Ministry of
Investment working on corporate
governance and corporate social

responsibility issues in Egypt and the MENA region.

SAUDI COMPANIES AND SOCIAL
RESPONSIBILITY, Tamkeen
Development and Management
Consulting, Jeddah, Saudi Arabia, 2007.
The work presented in this report
highlights some of the key
challenges and ways forward for
Saudi Arabia corporate social
responsibility for it to be an

effective driver for the long-term sustainable
development of the Kingdom. The report emphasizes
the need for more creative frameworks and ideas that
help companies identify, prioritize and address the
social and environmental issues that matter most,
and where the private sector can make the biggest
impact individually and/or in partnerships with the
public sector.

MOVING OUT OF POVERTY
(VOLUME 1): Cross-disciplinary
Perspectives on Mobility, Edited by
Deepa Narayan and Patti Petesch, Palgrave
Macmillan and The World Bank, 2007.
This book brings together the latest
thinking about poverty dynamics from
diverse analytic traditions. While
covering a vast body of conceptual and

empirical knowledge about economic and social mobility,
it takes the reader on compelling journeys of
multigenerational accounts of three villages in Kanartaka,
India, twelve years in the life of a street child in Burkina
Faso, and much more. Leading development practitioners
and scholars from the fields of anthropology, economics,
political science, and sociology critically examine the
literature from their disciplines and contribute new
frameworks and evidence from their own works.

THE ARAB ECONOMIES IN A
CHANGING WORLD, by Marcus Noland
and Howard Pack, Peterson Institute, 2007.
This book examines the economics of
the Middle East, with the aim of
identifying changes to economic policy
that could address at least the economic
component of the challenges facing this
part of the globe. The authors analyze

the interaction of trade, productivity growth, and the
political difficulties that may ensue as these countries
move towards greater openness. Relevant comparisons are
drawn from the experience of the transition economies
and India on potentially successful policies and those
likely to exacerbate existing problems.
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JUNE 2008

2–4 INSME 2008 Annual Meeting: Encouraging
SME Innovation and Growth, Increasing
Capital Access through Public-Private
Partnership
Guangzhou, China
www.nextbillion.net/event

9–11 The Annual Bank Conference on Development
Economics (ABCDE)
Cape Town, South Africa
http://web.worldbank.org/

19–21 XXII Annual Conference of the European
Society for Population Economics
London, UK
www.econ.ucl.ac.uk/espe2008/

JULY 2008

7–9 Knowledge for Growth: European Strategies
in the Global Economies
Toulouse, France
www.knowledge-conference-france2008.eu

13–25 Making Markets Work
(two-week training program)
Glasgow, UK
www.nextbillion.net/node/5214

SEPTEMBER 2008

3–5 World Agricultural Forum: 2008 African
Congress
Kampala, Uganda
wafstl@stlrcga.org
http://www.worldagforum.org/index.php?section=1

15–26 Achieving the Millennium Development Goals:
Poverty Reduction, Reproductive Health and
Health Sector Reform (Global Course)
Bangkok, Thailand
Michelle Morris, mmorris1@worldbank.org
http://web.worldbank.org/

OCTOBER 2008

11–13 Annual Meetings of the International Monetary
Fund and the World Bank Washington, DC
www.imf.org








