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Stay Another Day InitiativeStay Another Day Initiative

An integrated approach toward  a An integrated approach toward  a 
more sustainable tourismmore sustainable tourism

Some backgroundSome background……

• Average length of stay: 1.8 days
• Lack of alternative tourism products 

beside the temples
• Siem Reap: one of the poorest provinces of 

Cambodia, despite being the main tourist 
destination.

• A pilot project, things to do besides the 
temples booklet:
• 11 participating organizations
• Good success for participating members



Stay Another Day Initiative Stay Another Day Initiative 
ProductsProducts

• Booklet

• www.stay-another-day.org

• Other promotional materials & 
events:
• Postcards,

• Newsletters,

• Factsheets

• Posters

• Calendar 2008

• Sustainable Tourism Forum

Sustainable Tourism Sustainable Tourism Forum in June 2006Forum in June 2006

Participants included hotels, guesthouses, travel 
agencies & tour operators in Siem Reap



Sustainable Tourism ForumSustainable Tourism Forum

An opportunity to understand the NGO products 

Sustainable Tourism ForumSustainable Tourism Forum

Partner together to promote the products to 
tourists



SADI PostcardsSADI Postcards
• Posters

Stay-another-day.org

Stay-another-day.org connects travellers with organizations conserving local culture, benefiting local 

communities or limiting negative environmental impacts. Stay a bit longer - experience and contribute more... By 

buying this postcard, you are contributing to the local communities in Cambodia. 

SADI NewsletterSADI Newsletter



SADI CalendarSADI Calendar

Win: Win: WinWin: Win: Win

IFCIFC--MPDFMPDF
Facilitation RoleFacilitation Role

Tourism Biz

Improve my 
business

Socially conscious org

Help the community, 
environment, culture

Visitors

More than 
the temples



SADI becomes a more integrated approachSADI becomes a more integrated approach……

Tourism businesses and travellers are 
engaged…in

• Green campaign
• Energy and water conservation: over 50 hotels and 

guesthouses participating

• Energy Efficiency Training: more than 20 
establishments have participated in the training.

• Capacity building for local energy auditors 

Potential business benefitsPotential business benefits……??

• Bou Savvy Guesthouse
• 2005-07 revenues up 40%, profits up 74%
• Actively promoting to guests

• Phnom Bok Hotel (2 star)
• No other marketing activities
• Strong commitment from management to link to 

community
• 50% guests through word of mouth referrals (European 

market developed v. rapidly)

• Original 11 increased to 20 actively



Impact to destinationImpact to destination……

• Handicapped International
• Now seeing 30% visitors through Stay Another Day
• Donations up x 10 in first month… $70 to $800 pcm
• Donations 2006  $8,350;  For 2007 up 14%

• Angkor Hospital
• Now 40% visitors through Stay Another Day
• 2006  $48k Donations, Jan-Feb 2007 $13k (up 71%)

• Sangkheum Centre
• Over 40% of visitors through Stay Another Day

• Getting harder to attribute but initiatives seeing 
significant increase

Lessons LearnedLessons Learned

1. Impact: Working with organizations that 
have a community outreach program

2. Focus: Organizations that are highly 
committed to the project – case studies

3. Sponsor: often one individual e.g. GM – if 
they move, lose sponsorship

4. Expectations: Partners need to meet 
basic industry service standards to 
benefit from their commitment to 
sustainability.



Lessons Learned (continued)Lessons Learned (continued)

5. Measuring: Hard, and time consuming; 
Difficult to prove where not documented.

6. Success: Different viewpoints - IFC, 
partners, beneficiaries. 

Thank you!Thank you!

Kate: klloydwilliams@ifc.org
Hourn : hthy@ifc.org

www.stay-another-day.org
To download SADI booklets and 

other materials:
www.ifc.org/mpdf


