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Within the province - in the
majority of districts between 50-
90% of households are living in

poverty — against a national
figure of $0.45 per day.

Approximate
10-29% % of households

30-49% below the
poverty line by
district
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Tourism Impact

Economic

Employment

Expendit re

Direct $$
(Tourist facing)

Indirect $$
(Suppliers)

Direct $$
(Salaries/wages)

Induced $$
(spent locally)

Builclinie ine BIG gicilre

Major Outbound Source Markets for-the Mekong

32 85 85 85 8 B

Inbound Tourists — Tourist Survey (8,000)

Follow Key Segments

the $
Korean GIT

Spending Surveys

Korean GIT
Japan GIT [ . JapanGIT & FIT
USA FIT USA GIT & FIT
Europ. FIT UK FIT

. [
Chinese e French GIT & FIT

With Exp.
Tour Guides

Tour Operators

Hotels & GH

Restaurants

Shops & Stalls
: B 100 of each group

Socio-Cultural

Capital Investment

Numbers, Age,
Group / FIT
Products/spend
Trends /Future
scenarios

Nos, Age
ALOS, patterns
24 hour spend
Likes, dislikes

ALOS
Patterns of
behaviour
Spending
patterns
Which supply
chains..?
Local Impact?

Ownership
Employees
Markets

Cost breakdown
Local Sourcing

R ae- Inv. Climate / Tourism Law / Visa & Aviation :‘?IFC
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Direct irrlozlets of tolrisn

Direct effect from tourist expenditures

- Accommodation séctor:

= Souvenir shops‘and markets:
« Tour operator:

= Restaurant:

- Transpbrtation:

( domesticAlights and bus services are not included)

* Others:

37%
21%
17%
11%
6%
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@ Other

Spending per person per day (GIT - Cambodia)

| Shopping
$120 T O Spa/ massage
$100 ] | Casino
@ Excursions / tours
$80
| Entrance fees to
$60 T museums, sights and
other attractions
O Guides
$40
0O Transport within a tow n
$20
@ Meals and snacks,
Drinks, Tips
$0 v
Chinese-G Fr-G M-G Tawan-G  Thai-G VN-G UK-G Us-G JG K-G @ Accommodation (per

person)

Pro-goor Irnozict - All Tolrists

PPI for GT and FIT in Cambodia by nationality

$250,000

$200,000 +

$150,000

$100,000 +

Taiwan GT y FIT
$50,000 EFIT
rance,

Thal GT\eR(BT — Fefivan FIT °GT Q

$0 T T T
$0 $10 $20 $30 $40 $50 $60 $70 $80

FA (For alll'trip in Cambodia - Visitor survey data) ]
RN ZIFC




Siem Reap | Other
Shopping
Spa [ massage

Casing

Excursions / tours

Entrance fees

Guides

Transport in town

Meals and snacks, Drinks, Tipg]
Accommodation

3. Tourism spend (per day) in SR broken into (1) pro-poor
& local economy and (2) rest

Korea-Group

US-FIT Japan-FIT UK-AT U5-Group  Japan-Geroup

Iniclirect irnozicis of tolrisr)

= |ndirect effects _
- Wages: ~ US$ 96m
= Construction sector:  US$ TBC
Wholesalers F&B: US$ 55m
Wholesaléfs Souvenir: US$ 61m
= Jobs from supplies? US$ TBC

= Staff remittances

Non monetized costs/benefits

U Unpaid staff (family members):
4 0.5% in Sihanoukville & Phnom Penh
U 63.7% in Kratie

/A Non monetized benefits (food, accommodation, medical
insurance...)

RN TIFC
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Staff from poor background (total and salary bill)

20,000 60% m Total # staff

- 50%

L 0,
40% O total Staff from Poor
10,000 - 30% | packground

- 20%

15,000

5,000
- 10% | A% staff from poor

0 - 0% background / total staff
Siem Phnom Kratie
Reap Penh 0% salary staff from poor

background / total salary
hill

location

Szleiry Irnozict Mzioolne): ple

employees

" |I‘ US$ Wages of permanent local
&

+ US$ Wages of seasonal local
employees

US$ Total amount of wages
- X% Taxes/ Insurances

. = approx. US$ 20m per year
Siem Reap benefit the workers from a poor
Hotel Salaries background across Cambodia

- Prey Veng
Distribution of annual
wages earned by the

employees to their Other ** according to our interviews with the employees
residence communities Provinces

e ZIFC
L g T
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Destination  Visitors Revenues in Pro-Poor Est.
destination impact PPI %

Siem /11.16m $300m

Reap

Gambia* |11,000
Luan 200,000 $23m
Prabang*

Source: ODI Surveys 2006

Doppasiie Tollis:
retile, SUsnrreLry

91,000 visitors (200_6)- '

e 88% domestic

$3.1m est. tourist spend
= 75% domestic

619 jobs’

= 50% poor

$610,000 income

+/33% poor

/$1.2m local supplies
e 13% poor




retiles Tourlst Exoarcliitre

m Other

O Transport to/from Kratie
| Guide

@ Entrance fee

B Sightseeing/activities

O Souvenir/shopping

O Local transport in Kratie
m Food & bewverage

@ Accommodation

Expenditure per person per day

Phnom Non-
Europe Europe Penh Phnom
Penh
Origin

France Other Non-

ey corelusions

Need multi-dimensional picture

Major differences between economic
contribution-and LEI / Pro-poor income

Destinations very different, but Siem
Reap and PPH dominate (90%)

Accommodation high PPI - limited
backward linkages from F&B

Remittances
Clear differences between segments
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Three Things synthesise '

into ‘Opportunity’ for This approach draws
heavily in methodology

scaled 'mpaCt (and team) from the IFC
“ / Oxfam bamboo

market development

Demand study...

Opportunity

Competi-
tiveness

Pojiapiizl) [piiarveniions

: Grow existing markets
> [VVAS : Tap into source markets

Product Devt

Growth 7
‘ _ ALOS < understand Source Markets

» Product Devit

Increase Tourism Yield Ry the gags
(and development FTEs —~ Where are the jobs?
|mpact) = Where could they be?

; —~7 Supply chain - high LEI
l LEI < M substitution?

Sustainability, PP| <" M substitution?
Increase engagement?

$ / Resource asset =~ Malaysian?

Environmental <,

Social (capital, e
Gender, Minorities) ZIFC
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for Czirriooclizl’s fUilife

Project Cost Benefit Overall

1. Campaign to
tourists about how to
benefit local people

2. “Cambodia Brand”
handicrafts project

3. Target marketing
campaigns to high High
yield, growth markets

4.. Agricultural Medium Vfary
Linkages program High

5. Develop new
Tourist Assets e.g. Medium | Medium
Beach resorts

Fave e s.irC

REetUmronInVvestneni

Bubble= Additional LEI




Wriett’s plew?

Poverty profile (still needs work)

Consider current demand and future
Strength of triangulation,
Country / Sector-wide impact &
interventions

. ROI by project / program

Irnoliczttions for toclzy?

= Responsible Tourism professionals
e Economic Impact ié a key part of sustainability
= Bigger scale impact — more rigorous analysis (but small %)
- Don’t assume, assess and look for partners

= Analysis
- WHO's poor is key — remember why?
= /Good to compare key areas - keep the big picture in mind
< Blended Indicators essential

< Interventions

= Evolving ROI
* No silver bullets!

R ae-
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Be a traveller not a tourist !

Think strategically,

...but act pragmatically
RARDT FEIFC
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