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Why trade?

WORLD MERCHANDISE 

TRADE IN 2004

$9,000,000,000,000
Over $230,000

per
second

Source: www.wto.org



Trade, economic & human development

•• ““(T)rade(T)rade…… should be conducted with a view to raising standards of living should be conducted with a view to raising standards of living 
(and) ensuring full employment(and) ensuring full employment…”…” PreamblePreamble,, Marrakesh Agreement Marrakesh Agreement 
Establishing the WEstablishing the Worldorld Trade Trade OrganizationOrganization..

““ AbolishAbolish existingexisting lawslaws, , regulationsregulations, customs and practices , customs and practices thatthat
discriminatediscriminate againstagainst womenwomen..”” Article 2, Convention on the Elimination of All Article 2, Convention on the Elimination of All 
FormsForms of Discrimination of Discrimination AgainstAgainst WomenWomen..

• ““PromotePromote gendergender equaliyequaliy and and empowerempower womenwomen..”” MDG 3.MDG 3.

• ““States seek to ensure that national policies related to internatStates seek to ensure that national policies related to international and ional and 
regional trade agreements do not have an adverse impact on womenregional trade agreements do not have an adverse impact on women’’s s 
new and traditional economic activitynew and traditional economic activity..”” Strategic objective F.1.165Strategic objective F.1.165, Beijing , Beijing 
DeclarationDeclaration and Platform for Action.and Platform for Action.



Women driving economic growth

"Forget China, India and the internet: "Forget China, India and the internet: 
economic growth is driven by women." economic growth is driven by women." 

--The Economist, April 15The Economist, April 15--21, 200621, 2006

WhatWhat sectorssectors are of are of interestinterest to to womenwomen? ? 

WhereWhere are the are the actualactual and and potentialpotential buyersbuyers? ? 

WhatWhat cancan bebe donedone to to createcreate an an enablingenabling
business business environmentenvironment thatthat maximises the maximises the 
benefitsbenefits and minimise the and minimise the costscosts of of tradetrade for for 
womenwomen??



Women’s share of employment in 
export-led industries

Country Total 
Employment 
2003

Female 
employment 
(% share) 

Main sectors of 
production 

EPZ exports as 
% of total 
exports

Kenya 36,348 >75% Textiles, clothing 10%

Bangladesh 2,121,000 62% Textiles, clothing, 
food processing, 
leather, pharma

60%

Sri Lanka 461,033 78% Textiles, clothing, 
rubber products

33%

Mauritius 83,609 66% Textiles, clothing, 
food processing 
footwear, jewelry 

77%

Source: Kenya: Kenya Gender and Economic Growth Assessment, IFC, 2006.
Other countries: UNCTAD, Trade and Gender in OECD, Trade and Gender: Issues and Interactions, 2005.



Childcare important

Source: Engendering Development, World Bank, 2001.



Women concentrated in services

Women's Employment in Services 
 (% of women employed)
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Source: Considering gender and the WTO services negotiations, Jones, 2006.



Pay rates in Kenya’s EPZ 

Source: Kenya Gender and Economic Growth Assessment, IFC, 2006.



The CASE for action in trade policy & 
national export strategies

Consultation
Assessment
Specific Commitments
Evaluation 



80% of employment in 
informal economy- Cambodia
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Where are the buyers?

« The women make these baskets but they 
don’t have a market. We want to find them 
a market. »
Zohra Karaka, Ex-Impo Ltd, quoted in 
Kenya Gender and Growth Assessment, 2006.



Market Analysis www.trademap.org 



Baskets: Importers



Germany imports baskets from...



Contacts

Handbook on importing and exporting in Kenya 
(2005) 
http://www.tradeandindustry.go.ke/documents/handb
ook_importing_exporting05.pdf
Organization of Women in International Trade –
Nairobi http://owit.wananchi.com/ or www.owit.org
International Trade Centre, for TradeMap, Product 
Map, Market Access Map and Investment Map 
www.intracen.org
Gender Entrepreneurship Markets www.ifc.org/gem

http://www.tradeandindustry.go.ke/documents/handbook_importing_exporting05.pdf
http://www.tradeandindustry.go.ke/documents/handbook_importing_exporting05.pdf
http://owit.wananchi.com/
http://www.owit.org/
http://www.intracen.org/
http://www.ifc.org/gem


Enabling women to engage in 
international trade?  CASE!

Consultation:Urban/rural, formal/informal eco.
Assessments:Services assessment;market 
analysis; gender-trade impact assessments of 
actual & potential policy options, legislation & 
domestic regulation.
Specific Commitments: Training, mobility.
Evaluation: Gender in export promotion, technical 
assistance and capacity-building activities and 
materials; sex-disaggregated data.



Questions?
meg@constructiveconnections.com

Thank you!
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