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CSR Promotion ModelCSR Promotion Model

CSR Activities (measures)
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（changing stakeholders’aw
areness and behaviors

）

Sustainable C
om

pany      
(objective)

Sustainable Society 
(objective)

① Conducting Core Business
（Serving society in each company’s 

current operation）

②Providing products/services taking            
Social/Environmental aspects into account

④Corporate Philanthropy
(Donation, In-Kind Donation, Free Transfer of 

Technology/Know-How/ Network)

③External Promotion Activities
(Advocacy, Training Supply Chains, 
Participating into Global Initiative)

（Business Processes taking ESG
 into account /

Stakeholder C
om

m
unications)

（ex. Eco Car, SRI Fund, Microfinance）
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CSR Implementation ModelCSR Implementation Model （（HDHD--HSHS Ｍｏｄｅｌ）Ｍｏｄｅｌ）

・Culture, Art
・Academic Research

Mecenat Current 
Market

・Products or Services
produced cost effectively 

・SRI Fund
・Environmental-friendly 

Products
・Organic Vegetables

Socially and 
Environmentally
Conscious Market

・Fair-Trade Products

Education and
Environment

・Afforestation
・Cleaning Activity

・Provide educational
opportunities and  other resources

・Mobile Phone Leasing
・Micro Finance
・Individually Packed Shampoo
・Low Priced Medicines

BOP Market

（Point）
Whether HD-HS Axis
will move to left

Basic Human 
Needs ・Address Health, 

Discrimination and Violence            
Issues

・De-mining

・Help Refugee

Market ApproachPhilanthropic Approach

Human Development

Human Security           


