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Taiwanese Investment Zone &

. Border & Economic Cooperation Zone

Economic Trade and Development Zone

High Tech Investment Development Zone
Export Processing Zone

| Free Trade Zone

Tourist and Holiday Resort
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TRADITIONAL APPROACH TO FOOD PROCESSING

Local Retail Markets
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GLOBAL APPROACH TO FOOD PROCESSING
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Food Processing Value Chain: Overview of Pakistan’s Situation

Raw Material Production »

Processing >

Main
Competitiv
e Issues

1. Lack of satisfactory farm inputs
(waler, seed)
2. Poor cultivation technology
3, Low yields and output
4. Unreliable and poor quality supply

1. Poor storage and
handling systems
2, Wastage and loss
3. Complex and inefficient
marketing channels

1. Small-scale, disaggregated and
disorganized units
2. Oid technology and further losses
3. Poor work practices and bad
conditions

1. Inability to predict or manage raw material supply
2. Erratic inputs (electricity, walter elc.)
3. Poor financing arrangements
4. Poor technical choices and lack of innovation
5. Quality and food safely is lacking

Value-
adding
Activities
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Crops and
Products
and
Processes

Cil & Vanaspati
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Pulping or packing
for export
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Economic
and
market
interventio
ns

1. Improved management of water
resources
2. Development programs for seed,
espacially "biotech” crops
3. Social reforms, e.g., of land tenure

1. Grants for improved
storage.handling systems
2. Incentives to resfructure
marketing channels

1. More technology R&D
2. Incentives for cooperation and
industry links
3, Standards and penalties for
work conditions

1. Incentives for backward linkages and integration
2. Improved infrastructure
3. Industrial loans and guarantees
4, Links with R&D and foreign technology
5. Standards and penalties for consumer health
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