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A Story Line

Â Common Context:  Export led growth strategy
Â As a Firm wanting to export? : What do you do?

Â Identification of market?
Â Product characteristics/standards?
Â Identification of client?
Â Evaluation of costs to exports?
Â Permits, Certificates quality and/or phytosanitary?
Â Packaging?
Â Consolidation? Scale to small?
Â Bill of landing?
Â Cold chain?
Â Trucking service?
Â Exit point?
Â Insurance?
Â Custom agent?
Â Certificate of origin?
Â Trade finance?

Â Multimodal operator?
Â As a policy maker should I assist? In what and how should I develop an export 

program?



Rational

ÂShould Governments Support Export Efforts?

ÂWhat should be the Typology of Support?

ÂExtent of Support?



Arguments for Support

ÂStandard Market Failure Issues:

ÂCoordination problems

ÂPublic good issues (information)

ÂExternalities

ÂLumpiness/scale/critical mass

Â Inefficient drivers-transaction costs-

complementary policies

ÂCounter: Government Failures? Implementation 

issues

ÂEducated Decisions, Experimentation,



Theory and Evidence on 

Government support for Exports  

Â Lederman et al (2009), Hogan et al (1992) on export promotion 

agencies

Â )  on export processing zones

Â Brenton and Newfarmer (2009),  Ferranti et al (2004) , Maloney 

et al (2010), on export diversification

Â Jayanthkumaran (2003),  FIAS (2008), Aggarwal et al (2009 

Roberts and Tybout (1997), Eaton et al (2007) on cost of entry

Â Rauch and Watson (2003), Brenton et al (2009), Lederman et al 

(2009), on sustainability

Â Rodrik (2004, 2007) on justifying government interventions

Â Lederman et al (2009), Nassif (2009) on impact: US$1 expenses 

induces US$20-40 rise on exports



Export Platform

ÂNarrow  vsBroad Platform

ÂNarrow: Focus is on the last leg of the export 

chain/business: assisting  export minded 

producers to export their existing products

ÂBroad: Focus is on all the relevant elemntsof 

the export chain


