WBI Trade Program

v understand the benefits and costs of
Increased openness.
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v Target audiences are:
v researchers and trainers
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~ eDL inpartnersnipwith Legal Dept
DL on WTO accession for East Asia




+ ASEAN Economic Forum
+ Indonesia’ s program of advisory events

Global
19%

Africa
25%

ECA
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MENA
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~ Country Sdection

> WBI focug/priority countries that are also:




